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THE WORLD OF COFFEE

Lavazza Group operates as a roaster in the coffee supply chain, one of the most complex and fragmentary
in agriculture: 95% of the world’s production stems from the work of 25 million small producers,

around 12.5 million family-run farms on lands of under 5 hectares, spread in over 40 main producing
countries in the coffee belt, between the Tropic of Cancer and the Tropic of Capricorn, where the first five
countries (Brazil, Vietnam, Colombia, Indonesia and Ethiopia) account for 80% of production.

Daily consumption at global level is constantly growing: it is estimated that 3.1 billion cups of coffee,
equivalent to 178 million 60-kg bags of beans, are consumed every day.
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LAVAZZA GROUP

Created by the entrepreneurial passion of the Lavazza family, today Lavazza Group

isamong the major players in the global coffee arena as a roaster. It aims to offer
high-quality products through a responsible model based on innovation, passion ‘n" lln
and competence, in line with a paradigm that integrates economic, social and —GROUP—

environmental sustainability.
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OUR COMMITMENT Training Wellbeing
TO PEOPLE : N

E’ / 11.9 hours per capita m e and Italy for the 6

EMPLOYER 2025

FOR A BETTER WORLD OF WORK consecutive year

Lavazza Group is committed to ensuring a healthy, safe, fair and inclusive working environment, e S
where the unigueness of each person is enhanced and diversity is seen as a valuable resource 7l E + 4 OOO
for both personal and professional growth. A commitment that is expressed in the Group D&l @’ ) Danmarks Bedste Great Place to Work
Policy, declined in the protection of the rights of workers, providing them with the necessary hours on D&I and sustainability i Kicking Horse Coffee
tools for personal and professional development, through training programs and performance Great and Lavazza Denmark
measurement. This focus on people extends to their mental and physical wellbeing by providing A o ey
a comprehensive welfare system. . one
v Q Global Sustainability
Academy ) Time To Care
welfare & wellbeing
Q o N % \‘4. programme (Italy)
B 5 806 ”\ +97% < Ambassador Programme
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Diversity & Inclusion Professional development
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First level A linked to ESG targets
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for gender equality Certification Assess

(Italy, UK, France and Germany) (Italy and USA)
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ENVIRONMENT AND NATURAL

RESOURCES PROTECTION

Coffee is a product of the earth and is therefore impacted by climate and environmental 1 Emese | 1q o
aspects, to which Lavazza Group has paid great attention since its foundation. In addition to e A

mitigating its environmental impacts through the multi-site ISO 14001 Management System,

its environmental strategy — Roadmap to Zero — is incorporated into the entire Group’s operating
model at the international level with an integrated and homogeneous approach, based on
emission measurement, reduction and compensation, and integrating the Sustainable Packaging

Roadmap and the Green Coffee Project.
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Decarbonisation

e ( 4 +95%
7 of coffee produced

- \ in plants that use 100%
renewable electrical energy

@ m 9% of COz2¢eq
emissions compared
l ' to 2023 thanks

to reduction activities

<=

GHG emissions inventory

certified [ISO 14064 -1

Primary data from Green
Coffee Project certified

1SO 14040/14044

Direct emissions and
indirect emissions from
electricity neutralised since
2020 (Scope 1 and 2)

Circularity

8 1% recyclable

packaging of the
product portfolio

8 7 0/0 waste

recovered or recycled

98% of vegetable

waste from coffee
production turned into
fertiliser or biogas (Italy)
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A project in Kenya of sustainable and resilient
supply chain through regenerative agriculture
and circular economy practices
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the United Nations Development
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OUR PLEDGE FOR

LOCAL COMMUNITIES

In its approach to business, Lavazza Group has been focused on people since its foundation and

today it has extended its attention to all communities in which it operates: this commitment

is reflected in the Community Care programme in place in the areas in which the Group operates

through its subsidiaries and plants, and also with the Lavazza Foundation’s projects in

the coffee-growing communities.

DECENT WORK AND
ECOKOMIC GROWTH

Community Care

The extensive programme of engagement and
support activities for local communities is developed
by the Group in collaboration with local institutions
and Non-Governmental Organisations.

Social inclusion

program extended

U//—y at global level

countries
5 ;
\ projects
in Italy people
1l involved
SN

extended to plants

participants

hours

N Donations
E’]E? to support local
associations associations
young people

in

professionally trained

countries since 2017

Lavazza Foundation

Founded in 2004, it promotes and finances economic, social and environmental
sustainability projects through multi-stakeholder and private-public partnerships with
the aim of increasing coffee yields and quality, while also promoting entrepreneurship
among coffee growers and improving their living conditions, including aspects such
gender equality and enhancement of young people.
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