
 
 
 
 
 

 

Lavazza joins the “CEO Carbon Neutral Challenge” to reduce greenhouse gas 

emissions 

The Company accepts the invitation to businesses made by Gucci President and CEO 

Marco Bizzarri 

 

Turin, 16 January 2020 – As the European Union is presenting its investment plan to become the 

world’s first bloc of countries to be zero climate impact by 2050, Lavazza Group announces it has 

joined the “CEO Carbon Neutral Challenge”, having responded to the open letter published in 

November by Marco Bizzarri, President and CEO at Gucci, which will be highlighted at the World 

Economic Forum in Davos.  

The Challenge invites businesses to prioritize maximum reduction of greenhouse gas emissions 

as a priority and then, as a final measure, offset them, and to act immediately and responsibly to 

such end. Lavazza will be following the ‘guiding principles’ set forth by the CEO Carbon Neutral 

Challenge and found on http://ceochallenge.gucci.com. An underlying idea is also to stimulate 

operators in all industries to invest in the efficient management of all processes with the aim of 

minimizing their impacts first and then translate the remaining emissions across the entire supply 

chain into nature-based solutions to safeguard biodiversity and the world's forest heritage, thus 

contributing directly to helping mitigate climate change.  

“Lavazza’s drive to reduce greenhouse gas emissions began years ago. But the global expansion 

of a market that’s seeing constantly growing demand for coffee and the worsening of the climate 

crisis are forcing industry leaders to define a sustainable value chain and step up efforts to get as 

near as possible to “Carbon Neutrality” in industrial activities and the production chain,” says 

Antonio Baravalle, CEO at Lavazza Group. “In taking up Marco Bizzarri’s invitation we will be 

ramping up our investment and innovation programmes and working organically. Individual 

initiatives aren’t enough: we firmly believe in the necessity of a joint effort across all the players 

in the market, of whatever size and in whatever industry.” 

In recent years, Lavazza has been seriously committed to creating a low carbon emissions 

economy in line with the Agenda 2030 that the Company undersigned in 2017, adhering to the 

Sustainable Development Goals that outline the path for its Sustainability activities. 

Lavazza adopts a systemic approach to sustainable development and its Carbon Neutrality drive 

involves various activities: detailed analysis and reporting of direct and indirect emissions; 

projects to reduce emissions, for example thanks to energy efficiency activities and the use of 

100% renewable energy sources for plants in Italy and France; the sustainable packaging road 

map with the aim of improving recyclability and reducing the impact of all packaging used by the 

Lavazza Group; implementation of a plan for emissions offsetting activities to be developed within 

2021, which is based on a series of our Foundation projects, active in 17 countries, also aimed at 

sustainable cultivation and reforestation.  

https://urldefense.com/v3/__https:/eur03.safelinks.protection.outlook.com/?url=http*3A*2F*2Fceochallenge.gucci.com&data=02*7C01*7Cilaria.capozzi*40gucci.com*7C64cf0e779303496c869108d752ffc88a*7C2ff06a031c2440f59d3b854d93aaed7f*7C1*7C0*7C637069130842651282&sdata=iP*2Fgz5sh7grmExhzsYXlnf81fh*2BEk*2FQkEjuXH95x6oU*3D&reserved=0__;JSUlJSUlJSUlJSUlJSUl!!Pn6ddw!4q2l3avER585E0vLlNKGfrZeP_BAxAiznhOJ6EYRBwsmr41x7bZP6O8RYd9Wv1PSCj4$
https://urldefense.com/v3/__https:/eur03.safelinks.protection.outlook.com/?url=http*3A*2F*2Fceochallenge.gucci.com&data=02*7C01*7Cilaria.capozzi*40gucci.com*7C64cf0e779303496c869108d752ffc88a*7C2ff06a031c2440f59d3b854d93aaed7f*7C1*7C0*7C637069130842651282&sdata=iP*2Fgz5sh7grmExhzsYXlnf81fh*2BEk*2FQkEjuXH95x6oU*3D&reserved=0__;JSUlJSUlJSUlJSUlJSUl!!Pn6ddw!4q2l3avER585E0vLlNKGfrZeP_BAxAiznhOJ6EYRBwsmr41x7bZP6O8RYd9Wv1PSCj4$


 
 
 
 
 
“If on one hand we see unprecedented efforts to implement Agenda 2030 – think of the European 
Union’s Green New Deal or the clear positions taken up by the world of finance – we see on the 
other that we’re still a long way off the Global Goals, especially if we look at the effect of climate 
change to which the cultivation of coffee is particularly vulnerable. In response to this challenge, 
our Foundation has been developing projects to support coffee communities around the world for 
many years and to combat the risk that millions of hectares of plantations will disappear within a 
few decades and 25 million coffee growers will lose their livelihoods and be forced to migrate.” 
concludes Antonio Baravalle. 
 
 
Lavazza joins the CEO Carbon Neutral Challenge alongside Gucci and the Real Real. Gucci is 

part of Kering, which has also declared total carbon neutrality. 
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About Lavazza Group 

Established in 1895 in Turin, the Italian coffee company has been owned by the Lavazza family for four 
generations. Among the world’s most important roasters, the Group currently operates in more than 140 
countries through subsidiaries and distributors, with 64% of revenues coming from markets outside of Italy. 
Lavazza employs a total of over 4,000 people with a turnover of € 1.87 billion in 2018. 
 
Lavazza, one of the world’s 100 most reputable brands according to the Reputation Institute, is now the 
ninth business globally for Corporate Responsibility in the 2019 Global CR RepTrak ranking, taking the top 
spot in the Food & Beverage sector, and the Italian business community. Lavazza created the concept of 
blending — or in other words the art of combining different types of coffee from different geographic areas 
— and this continues to be a distinctive feature of most of its products.  
 
Companies that form part of the Lavazza Group include France’s Carte Noire and ESP (acquired in 2016 
and 2017 respectively), Denmark’s Merrild (2015), North America’s Kicking Horse Coffee (2017), Italy’s 
Nims (2017), and the business of Australia’s Blue Pod Coffee Co (2018).  
At the end of 2018, following an acquisition, the Lavazza Professional Business Unit was created, which 
includes leading Office Coffee Service (OCS) and Vending systems. 
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